Visitors to Moffat County spent $32.1 million on lodging,
dining, and retail in 2018. Still, businesses only capture a
portion of the demand from people passing through, or
those who might make the county their destination. That
spending is an opportunity for existing or new businesses.
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Only 20% of visitors to Dinosaur National Monument are making a purchase in Craig.

GAS STATIONS

$2.0 How can you capture more of the visitor market?

EATING AND
DRINKING

$8.9

While visitors plan their major stops ahead of time, they
GROCERY usually make decisions about sites to visit, businesses to
STORES shop, and place to eat once they arrive. Visitor advertising
$1.9 at major entry points Like Steamboat Springs, Vernal, and
Rifle is critical.

The internet - search and review sites like Google Maps,
GENERAL Bing Maps, Yelp, and Trip Advisor - is how most people are
MERCHANDISE finding restaurants and retailers. Your business needs to be
$1.8 there and be seen.
Offer something for the visitor. They are seeking unique
OTHER RETAIL experiences. A restaurant might serve locally-raised meat

$3.6 like lamb, elk, or bison. Businesses may feature local arts.
They can also feature basic seasonal items for people
How are visitors spending? (millions) visiting the area, like camping supplies.
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Moffat County’s makers - artists,
craftspeople, and.eftrepreneurs -
arebringingnew productsto
market in a variety of industries.
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Building materials, furniture, elk antler products,
soaps and beauty supplies, pork sausage, yarn
and textiles - Moffat County’s small businesses
are producing a wide variety of products. These
and new businesses are the source of most
economic growth in the region, and the County’s
economic development partners have targeted
these niche manufacturing opportunities for
growth.
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Artisanal and niche product makers enjoy access | | ({4
to a large market of high-income households in Sz s LY

Colorado’s Front Range cities, Salt Lake City, and ) .
ski towns as close as Steamboat Springs, where i
their products can be sold. Local economic
development staff can help local businesses
identify Colorado retailers that can carry their
products.

COACHING
MARKETING

To help you start and _ _ FINANCING

grow your business To help you identify

in Moffat County new markets, clients, To help with building and
and Strategles to Se” equipment purchases’
your products. marketing, or other needs

What can we offer?

Local economic development partners can connect businesses and entrepreneurs with potential funding and
technical assistance. We are here to help you overcome barriers, and grow your business. Our priority is to
help you start your business and increase sales by exploring and developing new markets for your products.
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Moffat County has a rich agricultural \“'i'“‘ ranching remains
one of its most important industries. Theunty is poised to capture
new opportunities in agriculture and val |: fadded processing. 7

‘ ’ ?*“ &
f e - . A

{i

AGRI

Sheep and cattle may dominate Northwestern
Colorado’s ranch lands, but Moffat County
ranches and farms are diversifying, exploring
new crops and livestock such as alpacas, bison,
elk, hogs, and bees. Increasingly, farmers and
ranchers are adding value to their products by
processing them into finished goods.

Meat processing is a local strength. Moffat
County has two of the only USDA-inspected
meat processors in western Colorado, along with
others that mostly process local game. Some of
these companies have the ability to contract
manufacture packaged products for retail sale.

Wool and other fiber can be processed locally.
Yampa Valley Fiberworks is one of the only
natural process fiber mills in the country. Most
types of animal fiber can be processed with their
machinery.
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WHAT IS IT YOU WANT TO DO?

® Get a start in ranching or farming
® Expand your farm or ranch operation

® Develop value-added products

@ Start an agritourism business

@ Explore options for diversification

Local economic development organizations are a conduit
To state and federal programs to support agricultural
diversification, agritourism, value-added manufacturing
from local farm and ranch products, and other food
processing ventures.
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